
PACIFIC GROVE, Calif. (June 21, 2010) – As warmer
weather and longer and drier days set in, California
American Water and the Monterey Peninsula Water
Management District are asking area water users to be
particularly mindful of their water consumption – es-
pecially outdoors.

“Water consumption on the Monterey Peninsula gen-
erally reaches its peak in July or August,” said Cali-
fornia American Water General Manager Craig E.
Anthony. “But, this is the time of year it typically
starts to increase dramatically. We’ve recently seen
water use jump by approximately 1.6 million gallons
per day. Most of this is residential and is clearly the
result of warmer summer weather. On nice days folks
tend to go outdoors and work in their yards, which

often includes
watering plants
and grass.”

Under Califor-
nia American
Water’s rate
structure, resi-
dential and
c omm e r c i a l
water users
who use more
than a modest
amount of
water for basic
indoor and very
limited outdoor
needs pay
higher prices.
This system has
long been in
place on the

Monterey Peninsula, and has been largely responsible
for lowering residential per capita water consumption
to just 70 gallons per person per day, one of the low-
est levels in California. Nevertheless, recent tighten-
ing of state imposed water restrictions have led to a
doubling of penalties for water wasters.

“We’re under orders from the state to decrease pump-
ing from the Carmel River,” explained Anthony. “The
new rates are designed to help us do that and al-
though they went into effect in February, we expect
this month – the beginning of irrigation season - will
be the first time our bigger users really start to notice
a significant difference on their monthly bills.”

California American Water and the Monterey Penin-
sula Water Management District urge customers who
do a lot of outdoor watering to consider alternative ir-
rigation and landscaping practices, and they provide
incentives to help.

This year, California American Water and the Mon-
terey PeninsulaWater Management District began of-
fering a rebate for lawn removal and for synthetic turf
installation. Water customers that replace lawn with
low water use plants or permeable surfaces can re-
ceive $1.25 per square-foot, up to 2,000 square feet.
Applicants must provide a site-plan of current and
planned landscaping and arrange for a before and
after inspection by the Monterey Peninsula Water
Management District.

Customers interested in synthetic turf installation can
qualify for rebates of $2.00 per square-foot, up to 2,000
square-feet.

“The program has been incredibly popular so far,”
said Monterey Peninsula Water Management District

General Manager Darby Fuerst. “Our agency has been
working with California American Water to educate
the public about our local water restrictions and the
need to conserve. We’re glad to see people thinking
ahead to the impacts excessive outdoor water use can
have on the environment and their water bills. An in-
vestment today in low-water landscape or rainwater
harvesting, can really pay off in the long-run.”

Rebates are also offered for installation of cistern
tanks. California American Water and the Monterey
Peninsula Water Management District will pay quali-
fying water users $25 for every 100 gallons of rainwa-
ter storage, up to a maximum of 3,000 gallons per site.

For more information about rebates to remove turf
and install synthetic turf or cistern tanks, or rebates
for water-saving appliances, such as dishwashers,
washing machines and toilets, contact the Monterey
Peninsula Water Management District conservation
department at (831) 658-5601 or visit www.monterey-
waterinfo.org.

California American Water, a wholly owned sub-
sidiary of American Water (NYSE: AWK), provides
high-quality and reliable water and/or wastewater
services to approximately 600,000 people.

Founded in 1886, American Water is the largest in-
vestor-owned U.S. water and wastewater utility com-
pany. With headquarters in Voorhees, N.J., the
company employs more than 7,000 dedicated profes-
sionals who provide drinking water, wastewater and
other related services to approximately 16million peo-
ple in 35 states, as well as Ontario and Manitoba,
Canada. More information can be found by visiting
www.amwater.com.
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International Flavors of Marina
Food, Wine & Beer Tasting

Sixth annual Flavors event features Marina’s tastiest food & beer, and fine wines from across Monterey County

Marina, Calif. Where canMonterey County locals and
visitors sample Marina’s tastiest dishes and beers,
while sipping fine wines from across the county?Ma-
rina Chamber of Commerce will hold its sixth annual
International Flavors of Marina—Food, Wine & Beer
Tasting on Thursday, July 22 from 5:30 to 8:30 p.m. at
The Dunes on Monterey Bay in the building between
Michaels and Target (125 General Stilwell Drive, Ma-
rina.)

International Flavors of Marina is an exciting tasting
and social event featuring tantalizing offerings from
more than 20 Marina food and beverage establish-
ments and Monterey County wineries, a Kula Ranch
tiki lounge, Salinas Boyz Hot Rod Bike display, a
green living sustainability center, live music, a fabu-
lous silent auction and more! Advance tickets are $25

and can be purchased online at www.marinacham-
ber.com, or at Wild Thyme Deli at 445 Reservation
Road in Marina. Tickets can also be purchased at the
door on the night of the event for $30. Tasting partic-
ipants (at press time) include: A Plus Marina Quality
Water & Ice Cream, Coffee Mia Brew Bar, D’Anna
Thai Kitchen, English Ales Brewery, Everyone’s Har-
vest Marina Certified Farmers Market, The Ginger
People, HahnWinery, Kula Ranch Island Steakhouse,
Manzoni Estate Vineyard, Shoreline Conference Cen-
ter, Otter Bay Restaurant & Catering, Ventana Vine-
yards, and Wild Thyme Deli & Cafe, with more
participants being added daily!

Flavors of Marina is presented by the Marina Cham-
ber of Commerce and sponsored by The Dunes on

Monterey Bay and Buckley Radio. Supporting spon-
sors include "greening" by Passion Purveyors, Mon-
terey Regional Waste Management District and
StepUp2Green, support from Salinas Boyz, Stensland
Design, Pro View Property Inspection, JCMManage-
ment, andMarina 35th Anniversary. The 2010 Flavors
event is co-chaired by Susan Stensland Boettner, of
Stensland Design
http://www.StenslandDesign.com" and Chuck
Hague, of Pro View Property Inspection
"http://www.proviewpi.com". All proceeds from In-
ternational Flavors of Marina benefit the Marina
Chamber of Commerce. For more information, visit
the Marina Chamber website at www.marinacham-
ber.com.


